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Research objectives and methodology
The study had two main goals: to investigate the information environment of Polish society and its
influence on opinions about the Covid-19 epidemic and epidemiological policy. The survey was
conducted on a sample representative of the adult population (18+) using the CAWI (computer-as-
sisted web interview) method. Random samples were used. Fieldwork dates were carried out
through June 20-28, 2022 (N = 1021). The study was carried out by PBS.

Information sources
Sources of information were divided into two categories: those used without further verification (and
therefore most likely assessed as completely reliable) and those verified against other media (and
therefore questionable). Thus, two lists were created: unconditionally accepted sources and all sou-
rces of information.

The most frequently used source of information without further verification was private television
(stations such as TVN and Polsat). Most people used the information that appeared there without
verifying it. Respondents used TVP materials much less frequently and about half of  the users ve-
rified the information that appeared there. Private radio was used more extensively than public
radio. A significant proportion of adults used - without verifying - messages that were personally
communicated by family members or friends.

When all the sources of information used were taken into account, internet websites ranked first
in terms of use. The vast majority of Poles got their news from people they know personally (family
and friends), from private television channels, as well as from social media and messages sent by
e-mail.

Chart 1. Information sources
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After listing media outlets by category, a clear hierarchy in each of them appeared. TVN (including
TVN24) dominated the television news market and was used by the majority of adults. About half
got information from Polsat, and a much smaller group, which consisted of about one third of adults,
obtained information on TVP. Such stations such as TV Republika or TV Trwam were niche players.
As regards to radio stations, RMF FM clearly dominated the market for news: more than half of
adult Poles said that they got their news there. These results confirmed the results of the audience
surveys, according to which this station was the leader of the radio market. Radio Zet came second,
far ahead of the public radio.

The most frequently mentioned dailies were: Gazeta Wyborcza, Fakt, Super Express and local
or regional dailies. Among the weeklies, Newsweek had the strongest position, followed by Polityka,
Gazeta Polska and the weekly wSieci. Respondents indicated both the print and online editions of
these titles. About half of the adults did not use any press titles.

Onet was by far the most popular internet portal, followed by Wirtualna Polska. Gazeta.pl was
significantly behind them.

The dominant position of Facebook was clearly visible among social media - it was the most fre-
quently indicated source among all outlets. Interestingly, YouTube has built a strong position as an
information outlet, probably as an alternative to television. More than a third of adults used Insta-
gram for information and about a fifth each used TikTok and Twitter.
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Table 1. Information sources – media outlets.
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Chart 2. Information sources – media outlets.
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Opinions on Covid-19
We measured opinions about the coronavirus pandemic using a set of statements reflecting the vi-
ews expressed in the media (traditional and social) about the pandemic. It is worth noting that most
of them could not be classified as true-false statements, but describe the respondent's personal
opinion (e.g. regarding support for the vaccination campaign, readiness to vaccinate with the Rus-
sian vaccine); others contained unverified statements (e.g. about Chinese government policy), and
some (e.g. about the harmfulness of tests and side-effects of vaccines on pregnant women) could
be described as misinformation.

Overall, most adults supported the COVID-19 vaccination campaign. When children were con-
cerned, support fell to less than half of respondents; an even smaller group were willing to vaccinate
their own child. Less than two-fifths believed that everyone should be vaccinated, and therefore
were in favor of compulsory vaccinations. As expected, the proportion of people who believed that
vaccination against Covid-19 does more harm than good was close to the proportion not supporting
vaccination, i.e. equal to about one-third of adults.

Relatively small groups of respondents agreed with the erroneous statements about the harm-
fulness of vaccinations and tests. This was probably the result of a widespread awareness campa-
ign conducted by both public authorities and the media.

During the pandemic, there were allegations that it was weaponized by the authorities, both in
domestic and international politics. About half of adults believed that the Polish government was
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using COVID-19 to expand its powers. The belief that the Chinese authorities were using the pan-
demic for their own purposes was expressed by less than a quarter. Few agreed with the thesis
expressed by the Chinese authorities that the US was weaponizing the pandemic.

Chart 3. Opinions on Covid-19.
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Support for the vaccination campaign depended strongly on age and education: the elderly were
much more positive about them than the young and support increased with education. On one side
of the spectrum  were the well-educated seniors, who supported vaccination in the vast majority,
and on the other - young people without education, were often reluctant or indifferent (see appendix
tables).

Obviously, the vaccinated people had a much more positive view of the vaccination campaign
than the unvaccinated. The latter group also expressed various kinds of fears much less frequently.
It is worth noting, however, that concerns about vaccines and testing are not universal among the
unvaccinated. While a majority of three-fifths believed vaccines do more harm than good, only
a small minority feared testing or believed vaccination harmed pregnant women. This means that
health concerns were not the only (and perhaps not the main) reason for not getting vaccinated.
The unvaccinated clearly more often than the vaccinated perceived the political aspects of epide-
miological policy - both in the activities of the Polish government and in the policies of China and
the USA.

Chart 4. Opinions on Covid-19 – vaccinated vs. unvaccinated.
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The use of specific sources of information was correlated with opinions. Among people who read
newspapers and magazines, as well as among users of private electronic media, support for the
vaccination campaign was the greatest and the fear of negative consequences was the lowest.
The support for such campaigns was lower among people who obtained information from social
media and state TV. People who learned about the pandemic at school relatively rarely supported
vaccination - they were the youngest respondents, sceptical about the pandemic policies due to
their age.

The vast majority of respondents used many different sources of knowledge. Opinions about
Covid-19 were positively influenced by the diversity and multiplicity of information sources.

Chart 5. Opinions on Covid-19 and sources of information.

Political views were related to opinions on epidemiological policy. The main differencewas bet-
ween the politically active (declaring the intention to vote in the next elections) and politically passive
and undecided. People with party preferences mostly supported vaccination. Among the passive
and the undecided, only a minority expressed support. The scale of support was greatest in the
electorate of the Civic Coalition (KO).
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Chart 6. Opinions on Covid-19 and political preferences.

Respondents expressed their opinion on vaccines used against the coronavirus. The mRNA type
was rated the highest. The lowest scores were given to Russian and Chinese vaccines, not used
in Poland. It should be noted that opinions depended not necessarily on the actual effectiveness of
the vaccines, but on their media image and scale of use.

Chart 7. Evaluation of Covid-19 vaccines.
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The main conclusions of the study can be summarized 
as follows:

•         Most adults supported the COVID-19 vaccination campaign. In case of children, less than
half supported their vaccination; an even smaller group were willing to vaccinate their own
child.

•         Relatively small groups of respondents agreed with  erroneous statements about the harm-
fulness of vaccinations and tests.

•         Support for vaccination was strongly influenced by age and education: the elderly were much
more positive than the young; education increased support for vaccination.

•         People using many different sources of information were more supportive of the vaccination
campaign than others.
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This report  is part of an international project funded by the European Union (action no. 2020-EU-IA-0267) and co-fun-
ded by Polish Ministry of Education and Science under the program of the Minister of Science and Higher Education
entitled "PMW" in the years 2021 - 2024 (contract no. 5213/CEF/2021/2). 
Views and opinions expressed are however those of the authors only and do not necessarily reflect those of the Euro-
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